Instructions and Company Profiles

BUSINESS MASTER - MINT MASTER
Knowing, investing, cashing in – a reflection of entrepreneurial reality. In BUSINESS MASTER you can, if you
have the relevant entrepreneurial know-how, found,
buy and sell companies, invest in them, turn them into
a public limited company and list them on the stock
exchange.
In the BUSINESS MASTER edition, question cards about
economy ensure that luck and strategy are not the only
decisive factors but also entrepreneurial know-how.
To be able to meet the demands of an international
working environment, the entire game can be played
both in German and English. The question cards are
divided into a “Junior” and a “Senior” version and can
therefore be used in all school levels and types.
The MINT MASTER edition was designed for pupils of 7th
to 9th grade. The questions are on the school subjects
Maths, Computer Science, Biology, Physics, Chemistry
and Technology and are only available in German. Bank
cards are included in German and English language.

The object of the game
The player who at the end of the agreed playing period
of the game owns the most companies, the most valuable shares and has the most cash, is the winner. The
player achieves this by founding as many profit-making
companies as possible, investing in them and turning
them into a public limited company to achieve the highest
possible yield.
Contents
1 game plan, 2 dice, 6 game pins, 20 red investment
symbols, 20 yellow PLC symbols, euro playing money,
90 bank cards, 30 ownership cards
BUSINESS MASTER: 120 “Junior” question cards as
well as 120 “Senior” question cards (both in German/
English).
MINT MASTER: 480 question cards (German)
The game fields
1 START field
2 BANK fields (Deutsche Bank)
6 ACTION fields (including 3 corner squares)
4 SIEMENS fields
27 COMPANY fields

Fig. 1 Game symbols

Investment symbol (red)

PLC symbol (yellow)
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Preparing for the game

Start of the game

3 to 6 players can take part in the game. First you must
decide whether you are going to play in German or in
English and then whether “Junior” or “Senior” question
cards are to be used.

Each player selects one of the 6 game pieces and
places them on the start field. Each player throws the
dice once and the player with the highest number starts.
The remaining players continue playing in a clockwise
direction. Always throw both dice.

The bank cards and the question cards selected are
then shuffled and placed face down on the marked
fields on the game plan.
One of the players is selected to be the banker who
manages the bank and the capital for the duration of
the game. The banker now pays each player a starting
capital of 3,000 euros playing money.
To speed up the game, 2-3 companies can be selected
from the stack of the ownership cards before the start
of the game and the founding value must be paid to
the bank.

Founding
If a player lands on a company that is not yet owned
by another player, the player to his left picks the top
question card from the card stack and asks the first
of the 3 questions, the “Founding question” (BUSINESS
MASTER) or one of the three questions (MINT MASTER).
If the answer is correct, the player gets the ownership
card of the company from the bank and pays the bank
the founding costs listed on the card.

The remaining bank notes and the (remaining) ownership Fig. 2 Question card
cards remain in the bank. The bank sells all valuables to
the players according to the following rules:

Investment
If the player lands on one of his companies a second
time, he must answer an “Investment question” (one
random question on the card in the MINT MASTER
edition). If the answer is correct he may invest, he
pays the investment costs to the bank according to the
ownership card and receives a red investment symbol
from the bank, which he places on his company. An
investment can only be made once per company.
Conversion to a public limited company (PLC)
If a player has already invested in one of his companies
and lands on the same company again, he can convert
it into a public limited company if he answers a “PLC
question” correctly (one random question on the card
in the MINT MASTER edition). When answering the
question correctly and paying the corresponding costs,
the player can exchange the red investment symbol for
a yellow PLC symbol. Only one PLC can be founded per
company.
Awarding of contract
If a player lands on a company that has already been
founded, he must award the company a contract and
pay the player who owns the company the amount
listed on the ownership card (contract after founding,
after investment and after PLC).
Passing the start field
Each time a player passes the start field the bank pays
him a grant of 400 euros. If he lands directly on the start
field he receives a grant of 800 euros.

Fig. 3 Ownership card

“ACTION” fields (No. 11, 20, 21, 28, 31 and 37)
These fields are event fields where the player must
follow the instructions listed on the field.
„SIEMENS“ fields (No. 4, 15, 29 and 38)
These fields are special company fields: The more
devisions of SIEMENS you own, the higher is the price
of a contract for the ones landing on this field.
“BANK” fields (No. 5 und 25)
If a player lands on a bank field of Deutsche Bank, he
lifts off the top card from the bank card stack, reads it
out loud and clear and must then follow the instructions.
Credits or debts
Taking out a credit or going into debt is not permitted.
Contracts always have to be paid immediately. If a
player is no longer in a position to pay his debts, he
must auction off one or several of his companies to the
highest bidder. The reserve price is generally 50 % of
the founding costs.
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Abb. 4 Bank card

End of game
The player who has the highest number of assets
(companies, cash) at the end of the agreed playing
period wins the game.
Assets accounting
Assets are calculated as follows:
1) Companies = founding costs + if available,
investment costs + PLC costs
2) + Cash
At www.schoolgames.eu/tuniere you can download
calculation sheets:
SG18DE_Finalcalculation.pdf
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Accenture
Accenture, Campus Kronberg 1
D-61476 Kronberg bei Frankfurt
Phone: +49 6173 94-99, Fax: +49 6173 94-98
Web: www.accenture.de/karriere/businessmaster
Sector: Business consulting, IT development and implementation, outsourcing

Career Perspectives:
Do you want your career to really take off when you
finish school, vocational training or university? Accenture can provide you with the best opportunities. As a
leading global professional services company, headquartered in Dublin, we serve clients in more than 120
countries, providing a broad range of services and solutions in strategy, consulting, digital, technology and
operations. With approximately 384,000 people worldwide, we drive innovation to improve the way the world
works and lives. Accenture works for more than 4,000
clients, many of which are leaders in their industries.
Among our clients are 29 of the 30 DAX companies
and 91 of the Fortune Global 100. As a partner for these companies, you will work in a close-knit and global
team with diverse talents and personalities.
Our Offering:
Accenture provides its employees first class opportunities for personal and professional development right
from the start – with mentoring programs, individual
support, training and further education within a specialist team. In addition, you can make valuable contacts
for your future career path at any time in internal communities. No wonder Accenture was awarded as “Best
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Place to Work” in Germany, Austria and Switzerland.
With us you will take on varied and interesting tasks in
highly complex projects right from the start. Combine
theory with hands-on work and get started at Accenture
with a dual studies program. The “Jump Start” program
is your ideal entry pathway if you have already finished
a bachelor’s degree. Here, you will get to know the range of tasks on site at the customer or in one of our more
than 50 global development centers in two months.
Our Values:
The driving force of Accenture is our basic values,
which direct our actions anew each day:
• We believe that we have a responsibility of making
our company better, stronger and more sustainable
for future generations.
• Our goal is to attract the best employees for our
company.
• We believe in creating value for our customers by
increasing their performance and nurturing longterm
relationships.
• We have a global network with excellent performance worldwide.
• We believe in respecting individuals through a trusting and open working environment as well as integrity in ethical conduct, honesty and trustworthiness.

ALBA Group
Knesebeckstraße 56-58, 10719 Berlin
Phone: +49 (0) 30 / 35 182 - 6110, Fax: +49 (0) 30 / 35 182 - 3890
E-mail: karriere@albagroup.de, Web: www.albagroup.de/karriere
Industry: Recycling, environmental services and raw material trading, Number of employees: around 8,000

ALBA Group
With its two brands – ALBA and Interseroh – ALBA
Group operates within Germany, Europe, the U.S. and
Asia. With an annual turnover of 2.45 billion Euros
(2014) and about 8,000 employees ALBA Group is one
of the leading recycling and environmental services
companies as well as raw material providers worldwide.
In 2013 alone ALBA Group saved more than 7 million
tonnes of greenhouse gases compared to primary production and at the same time about 51 million tonnes
of primary raw materials through its recycling activities.
Philosophy. Shaping the future together
Mutual appreciation, fairness, consistency and
commitment are the most important qualities in
dealings between management and employees. These
are deepseated in the guidelines of ALBA Group and
serve as guiding principles during day-to-day interactions. With the help of motivation, genuine cooperation,
sustainability and open communication, ALBA Group, as
a complete supplier, achieves its objective of becoming
the most profitable player in the market. Customer
oriented processes, flat hierarchies, a decentralised
corporate structure, innovative technologies, high
flexibility, quick decisions as well as an international
focus form the basis of continuous growth and sustainable success.

Promoting youngsters at ALBA Group
ALBA Group is an environmental services provider
and raw material supplier of the highest quality. Right
from the beginning, a lot is being done to attract and
retain the best. Corporate and sales-oriented action is
promoted at all levels using innovative programs.
ALBA Group provides training in around 20 different
com mercial and industrial professions. In addition, a
dual degree offered in cooperation with a university of
cooperative education, provides capable students the
opportunity of getting theoretical and practical training at
the same time in just three years. ALBA Group is looking for
committed and motivated students who want to utilise
this opportunity to be a part of the exciting development
of a growing international company. Information on the
training and professional options can be found under:
www.albagroup.de/career
Follow ALBA Group on facebook and YouTube!
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Aon Versicherungsmakler Deutschland GmbH
Caffamacherreihe 16, D-20355 Hamburg
Phone: +49 (0) 40 36 05-2630, Fax: +49 (0) 40 36 05-2109
E-mail: nina.gaupties@aon.de, Internet: www.aon.de
Sector: Insurance broking

About us:
Welcome to Aon, one leading global provider of risk
management, insurance and reinsurance brokerage,
and human resources solutions. Aon has an employee
base of more than 72,000 people working in 500 locations in more than 120 countries. The company is
based in London, UK.
In Germany, Aon has around 1,700 employees. In
addition to our head office in Hamburg, we have
branches in Berlin, Mülheim, Frankfurt, Wiesbaden,
Stuttgart and Munich.
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What we do:
We are the world‘s largest insurance broker, as well
as the number one broker in Germany. To make sure
it stays that way, we are investing in the recruitment of
new, committed talent. We ensure that our clients are
provided with the right insurance cover. We also advise
companies of all sizes across all sectors of industry in
all risk matters. We work with experts in all fields – from
meteorologists to explosives experts and panic researchers – in order to find the solutions that best meet
our clients’ requirements, because it is only by properly
assessing and insuring a risk that we can ensure that all
is not lost, even in the worst-case scenario. That’s why,
when considering new ventures or large-scale projects,
German blue-chip companies place their trust in our
expertise.

AZUBIYO GmbH
Grafinger Straße 2, 81671 Munich
Phone: +49 (0) 89 / 41614 - 100, Fax: +49 (0) 89 41614 - 1019
E-mail: mail@azubiyo.de, Web: www.azubiyo.de
Industries: Internet, personnel services
Employees: approx. 60 (October 2017)

What we do
AZUBIYO gives students the opportunity to apply for
trainee positions and dual study positions and matches
them with employers who suit them best. Students can
create a profile based on a newly developed suitability
process and companies can define their requirements
in detail. An innovative matching process compares
the profiles of the candidates and the jobs with each
other. Students thus find matching trainee positions and
employers find the most suitable candidates for their
vacancies. AZUBIYO is free for students.
In 2011 AZUBIYO was rewarded for this concept by the
community initiative “Germany – the country of ideas“
under the patronage of the Federal President and received the title of “Selected place 2011“. In 2017 AZUBIYO
received top ratings by job seekers and employers in the
survey “Germanys best job websites“ and was named
“Germanys best job website” for students and trainees.
Who we are
AZUBIYO GmbH was founded in Munich in December
2009. Since September 2017 the former start-up is
part of the FUNKE MEDIENGRUPPE.

An interdisciplinary team consisting of linguists, economists, software developers and marketing experts
is responsible for the further development of AZUBIYO.
The editorial staff researches on apprenticeship-related
topics and uses the homepage and our social media
channels to make the content accessible to a broad
audience. Furthermore our product management is
constantly working to technically optimise the website.
Philosophy of AZUBIYO
There are no bad jobs or bad candidates – there are
only times when they do not fit together. AZUBIYO accurately matches apprenticeship-seekers with employers,
who are looking for suitable candidates. Candidates
create a profile, complete a test that determines their
strengths and enter their preferences regarding working
time, location of work and willingness to travel. At the
same time, the employer defines his requirements and
working conditions. The AZUBIYO matching process
then matches the candidates with positions that correspond to their test results best: almost like an online
dating service.
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Bauer Media Group
Burchardstraße 11, Brieffach 2301, 20077 Hamburg, Deutschland
Phone: +49 40 3019-2468, Fax: +49 40 3019-2455
E-mail: bauer-media-academy@bauermedia.com, Web: www.bauermedia.com
Facebook: Bauer Media Academy: https://www.facebook.com/BauerMediaAcademy

The Bauer Media Group is one of the world’s most
successful media companies. More than 600 magazines,
over 400 digital products and more than 100 radio and
TV stations reach millions of people across the globe.
The corporate portfolio extends to include print shops,
postal, distribution and marketing services. The Bauer
Media Group’s global positioning underscores its
passion for people and brands. The message “We
think popular.” illustrates the Bauer Media Group’s
self-perception as an organisation with a range of
popular media, creating inspiration and motivation for
its global workforce of some 11,500 employees in 20
countries.
We are passionate about our strong media brands. Our
fundamentals are innovative creative magazine concepts and an outstanding knowledge of the relevant
target groups: they made us successful in the magazine
business and require modern journalism with the highest
standards of quality. We deploy them continuously to
move forward and establish new attractive brands such
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as digital products and radio programmes.
Whether in print, online or mobile: our brand family
delights people all over the world.
And what makes us particularly special? The Bauer
Media Group is a family-owned company. Publisher
Yvonne Bauer is the fifth generation of her family to
manage the company. Mature structures and continuity
on the one hand; independence and flexibility on the
other. This is what makes us a competitive and forwardthinking company.
Are you looking for the appropriate entry into the
media world? Start your professional career at the
Bauer Media Group! We are offering you an established
and varied apprenticeship in an exciting, internationally
active media company.

BP Europa SE
Zweigniederlassung BP Austria
Industriezentrum NÖ-Süd, Straße 6, Objekt 17, 2355 Wiener Neudorf
Phone: +43 (0) 2236 / 31810 1000
E-mail: bpaustria@bp.com, Web: www.bpaustria.at, www.bp.co.at

Who we are
BP is one of the world's leading oil and gas companies. We operate or market our products in more than
80 countries, providing our customers with fuel for
transportation, energy for heat and light, retail services
and petrochemicals products for everyday items. Over
80,000 people are employed by the BP Group.

What we stand for
We care deeply about how we deliver energy to the
world. Above everything, that starts with safety and
excellence in our operations. This is fundamental to
our success. Our approach is built on respect, being
consistent and having the courage to do the right thing.
We believe success comes from the energy of our
people.

What we do
In Germany, BP Europa is a leader in the lubricant
market with its domestic filling station network consisting of around 2,500 filling stations and operates
under the brands Aral (filling stations, lubricants) and
Castrol (lubricants), but also supplies independent
filling stations. BP Europa SE posted an annual turnover
of more than 52 billion euros in Germany in 2015. In
Germany, about 5,000 people work for BP. BP owns the
second largest refinery system in Germany. In addition,
Germany is one of three BP research sites worldwide. In
Bochum, 90 employees carry out research, for example
on the development of new fuels. A development center for industrial lubricants is located in Mönchengladbach. There are about 145 employees. In Hamburg, the
development of gear and axle oils for customers around
the world.

Company Profiles 13

Currenta GmbH & Co. OHG
CHEMPARK, 51368 Leverkusen
Internet: www.currenta.com
Industry: chemical industry and services
Number of employees: 3,200 as of December 31, 2016

Currenta GmbH & Co. OHG, abbreviated to CURRENTA,
and its workforce of 3,200 generate around EUR 1.2 billion in sales annually. In its role as manager and operator of CHEMPARK, with sites in Leverkusen, Dormagen
and Krefeld-Uerdingen, CURRENTA maintains one of
the largest chemical parks in Europe and looks back on
a company history spanning over 100 years through its
shareholders Bayer (60%) and LANXESS (40%).
CURRENTA provides services to a total of 70 industrial
companies at the three CHEMPARK sites in the areas of
utility supply, waste management, infrastructure, safety
and security, analytics and training. Additional services
are provided by its subsidiaries Tectrion GmbH and
Chemion GmbH.
Services required to support the infrastructure at CHEMPARK further include power grids, pipeline networks
and pipe bridges, as well as roadways, railways, sewers,
docks and water supply and treatment systems. As
many as 600 employees in the CHEMPARK & Safety
department work to ensure safety at CHEMPARK, both
inside and out. Their responsibilities include conventional
safety services, such as site security, fire protection
and emergency rescue, as well as forging relations with
neighbors, the political community and government
authorities.
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In the area of supply and disposal services, CURRENTA
supplies the manufacturing plants with all the required
forms of utilities, from electricity and steam, to compressed air, refrigeration and various technical gases.
As a specialist in safe disposal solutions, CURRENTA
manages all processes involved in disposing of and
recycling waste in its own hazardous waste and waste
air incineration plants, landfills and recycling collection
centers.
CURRENTA further provides support in areas such as
occupational safety, health protection, permit management and building and grounds services. The Analytics
business unit offers a broad range of analytical services, including contract analysis, analytical support of
research and development projects, and the management and operation of entire customer laboratories. In
the area of vocational training and continuing education, CURRENTA, on behalf of CHEMPARK companies,
trains 2,400 young people in over 20 natural science,
technical and business occupations. It also offers combined work-study programs and training for people in
full-time work.

Deutsche Bank AG
Taunusanlage 12, 60262 Frankfurt am Main
Phone: +49 (0) 69 / 910 - 47804 (Frau Köhler), E-mail: deutsche.bank@db.com
Web: db.com/careers, For school-goers: ausbildung.deutsche-bank.de
Sector: Financial services
Number of employees: more than 100,000 of these approx. 45,000 in Germany

Our bank
We are Germany‘s leading bank with strong positions
in Europe and significant presence in the Americas and
Asia Pacific. We‘re driving growth through our strong
client franchise, investing heavily in digital technologies,
prioritising long-term success over short-term gains,
and serving society with ambition and integrity. We
serve our clients‘ real economic needs in commercial
and investment banking, retail banking and transaction
banking, and provide ground-breaking products and
services in asset and wealth management.
Our culture
Diversity drives Deutsche Bank. Our diverse and inclusive work environment is a place where you will be valued, can contribute your best work, and succeed based
on merit. Our competitive advantage is gained by bringing together creative, intelligent people with different
perspectives, experiences and ideas – and encouraging
them to work together with generosity and respect. We
promote team work and offer a broad variety of continued professional development opportunities

Our commitment
We‘re passionate about giving something back –
whether that‘s through volunteering, sponsoring the
arts, financing local community projects or spearheading action on climate change. That‘s why, around the
world, our employees contribute their time and talent to
tackle tasks in their local communities, offering direct
and individual support to non-profit institutions and social organisations.

Career opportunities to look forward to
We offer school-goers, students and graduates great opportunities to start and advance their careers.
Whether it’s vocational training, work/study courses
(“Duales Studium”), internships or trainee programmes
– you benefit from structured programmes, first-class
training and expert support enabling you to launch a
successful professional career.
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DIN German Institute for Standardization
Burggrafenstraße 6, 10787 Berlin
Phone: +49 (0)30 2601-0, Fax: +49 (0)30 2601-1231
E-mail: info@din.de, web: www.din.de
Sector: Technical and scientific services
Number of employees: approx. 400

What is DIN?
DIN, the German Institute for Standardization, develops
standards as a service to industry, the state and society
as a whole. DIN is a private organization registered as
a non-profi t association. Its members come from industry, associations, public authorities, commerce, the
trades and research organizations. By agreement with
the German Federal Government, DIN is the acknowledged national standards body that represents German
interests in European and international standards organizations. DIN has been based in Berlin since 1917.
What is standardization?
Standardization is the process by which a technical
standard is developed; it is governed by set rules and
principles. Anyone can submit a proposal for the development of a new standard. Standards are developed by
those who need and use them - often referred to as the
„stakeholders“ in standardization - including manufacturers, consumers, wholesalers and retailers, research
organizations, insurers, public authorities and testing
agencies. Around 28,000 external experts are active
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in DIN‘s Standards Committees. Standards generate
economic benefi ts which have, for Germany, been estimated at 0.72 % of the Gross Domestic Product. They
promote worldwide trade, encourage rationalization and
quality assurance, and improve security and communication. Standardization is an important strategic instrument for improving competitive ability. Companies who
participate in standards work gain a major advantage
through the early recognition of developments, trends
and market opportunities.
Context
Global issues such as climate protection and energy
shortage can only be solved if globally applicable rules
are agreed upon. DIN helps in this by providing a platform through which German experts can participate in
standards work at international level. In fact, over 80 %
of DIN‘s work is internationally oriented. The marketing
of innovative technologies and services plays an increasingly important role in standards work. DIN has also
introduced new methods of developing specifi cations
to address the needs of extremely dynamic sectors.

EDEKA
EDEKA AG, Geschäftsbereich Bildungswesen, New-York-Ring 6, 22297 Hamburg
Phone: +49(0) 40 / 6377 2146, Fax: +49 (0) 40 / 63 77 - 22 31
E-mail: machwasausdir@edeka.de, Web: ausbildung.edeka.de
Sector: retail, Number of employees: 351,500 (2016), Turnover: EUR 49.6 billion (2016)

EDEKA – Germany’s most successful co-operative
The EDEKA Group is based on a cooperative structure.
Its efficiency is based on tightly-knit networking across
three tiers: Round about 4,000 independent retailers
are the backbone of the cooperative‘s success, setting
the standard across Germany with modern shops that
are guiding the way to the future of grocery retailing.
The seven regional EDEKA companies are responsible for the operational side of the business. Whilst the
EDEKA retailers provide our customers with products on
a daily basis nationwide, the wholesalers supply, thanks
to sophisticated logistics, our retailers with fresh and
highly quality foods daily.

With its subsidiary Netto Marken-Discount, it also sets
successful trends in discount business and completes
the wide range of services offered by EDEKA.
With annual sales revenues of roughly EUR 49.6 billion
in 2016, 11,200 locations, and 351,500 employees,
and about 16,600 apprentices, EDEKA is one of the top
companies in the German grocery retailing market.

The coordination of the EDEKA strategy occurs in the
EDEKA headquarters in Hamburg, which manages the
national goods procurement as well as the successful
campaign “We ♥ food.” This is also where the
impulses come from for the realization of group-wide
goals – for example the development of continuous
IT structures and modern personal development and
qualification concepts for retail trade.
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E.ON SE
Brüsseler Platz 1
45131 Essen
Internet: www.eon.com
Branche: Energy

E.ON is a global private energy company. Our 40,000
employees in 13 countries work every day to create
technological innovations and user-friendly customer
solutions for the new energy environment. We are the
first major energy company in Europe to systematically
focus our three business areas – energy networks,
renewable energies and customer solutions – on the
emerging energy environment.
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To encourage the energy revolution, we have invested
over 10 billion euros in renewable energy during the
past several years. In addition, we also oversee more
than 1 million kilometers of energy networks in Europe
(including Turkey), because intelligent energy networks
provide the infrastructure for the new energy environment and supply approximately 32 million customers
with electricity, gas, heat and energy services.

EY (Ernst & Young GmbH)
Wirtschaftsprüfungsgesellschaft
Flughafenstraße 61, 70629 Stuttgart
Phone: +49 (6196) 996 10005
E-mail: karriere@de.ey.com, Web: www.de.ey.com/karriere
Sector: Assurance, Tax, Transactions & Advisory
Employees: Germany: 9.440; Austria: 900; globally: 247.000

About the global EY organization
The global EY organization is a leader in assurance,
tax, transaction and advisory services. We leverage our
experience, knowledge and services to help build trust
and confidence in the financial markets and in economies all over the world. We are ideally equipped for this
task – with well trained employees, strong teams, excellent services and outstanding client relations. Our global
mission is to drive progress and make a difference
by building a better working world – for our people,
for our clients and for our communities.
Our values
At EY, we nurture the natural talents of our people and
get involved in projects that help increase trust and
confidence in business and government. We work with
our clients to build their success in the marketplace.
And we contribute to our communities and society by
supporting economic stability and growth and getting
involved in global issues.

Our teams all around the globe are the foundation of
our success. High performing, diverse, responsive,
innovative, with strong values and an unwavering
commitment to quality – our teams are our biggest
asset and being part of them is a truly great experience.
Mutual respect and an inspiring, inclusive environment
where everyone’s input is valued are at the heart of our
team culture. As a result, our colleagues form strong
bonds and friendships that often last a lifetime.
Your career with EY
Start building your career now! Laying a solid foundation is the best way to guarantee a successful future.
EY offers you a whole host of opportunities to create
this foundation at one of the world’s leading professional services organizations – for example through our
apprenticeships or our graduate development programs. The experience you gain with EY will last you
a lifetime. No matter where your career will take you in
the future, the knowledge and insights you’ve gained
here will stay with you.
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The Fraunhofer-Gesellschaft
Hansastraße 27c, 80686 München
Phone: 08912050
Web: www.fraunhofer.de, www.fraunhofer.de/talents
Number of employees: 24,000, Research volume: 2.1 billion Euros

Research of practical utility lies at the heart of all activities pursued by the Fraunhofer-Gesellschaft. Founded
in 1949, the research organization undertakes applied
research that drives economic development and serves
the wider benefit of society. Its services are solicited
by customers and contractual partners in industry, the
service sector and public administration.
At present, the Fraunhofer-Gesellschaft maintains 67
institutes and research units. The majority of the nearly 24,000 staff are qualified scientists and engineers,
who work with an annual research budget of more than
2.1 billion euros. Of this sum, around 1.7 billion euros
is generated through contract research. More than 70
percent of the Fraunhofer-Gesellschaft’s contract research revenue is derived from contracts with industry
and from publicly financed research projects. Almost 30
percent is contributed by the German federal and Länder governments in the form of base funding, enabling
the institutes to work ahead on solutions to problems
that will not become acutely relevant to industry and
society until five or ten years from now.
International collaborations with excellent research
partners and innovative companies around the
world ensure direct access to regions of the greatest
importance to present and future scientific progress and
economic development. With its clearly defined mission
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of application-oriented research and its focus on key
technologies of relevance to the future, the FraunhoferGesellschaft plays a prominent role in the German and
European innovation process. Applied research has a
knock-on effect that extends beyond the direct benefits perceived by the customer: Through their research
and development work, the Fraunhofer Institutes help
to reinforce the competitive strength of the economy in
their local region, and throughout Germany and Europe.
They do so by promoting innovation, strengthening the
technological base, improving the acceptance of new
technologies, and helping to train the urgently needed
future generation of scientists and engineers.
As an employer, the Fraunhofer-Gesellschaft offers its
staff the opportunity to develop the professional and
personal skills that will allow them to take up positions
of responsibility within their institute, at universities, in
industry and in society. Students who choose to work
on projects at the Fraunhofer Institutes have excellent
prospects of starting and developing a career in industry by virtue of the practical training and experience they
have acquired.
The Fraunhofer-Gesellschaft is a recognized non-profit organization that takes its name from Joseph von
Fraunhofer (1787–1826), the illustrious Munich researcher, inventor and entrepreneur.

Fritz Winter Eisengießerei GmbH & Co. KG
Albert-Schweitzer-Straße 15, 35260 Stadtallendorf
Phone: +49 (0) 6428 / 78-0, Fax: +49 (0) 6428 / 78806
Web: www.fritzwinter.de
Sector: Metal- and electronic industry, foundry industry
Number of employees: 3700

In cooperation with our customers, we develop high-tech
solutions taking into account an optimal cost-benefitratio, with customized designs in compliance with the
individual requirements of our customers. In this context,
we actively and sustainably support our customers with
the achievement of their CO2 reduction targets.
Fritz Winter is known for its large and extensive product
portfolio of more than 800 sophisticated castings. These
imply finish part components and complex system
components, increasingly in light-weight design.
They are supplied as rough parts or as pre- or finish
machined parts. New developments are made by means
of state-of-the-art technology, from the simulation to
the specific test bench investigations.
The requirements made to the product are met with
regard to weight as well as cost optimization. The
development at Fritz Winter is characterized by a

close partnership with our international customers.
The cooperation with leading engine developers and
universities assures the high development status of our
company; this has essential advantages for our customers. For Fritz Winter, the focus lies on the development
of a prototype concept which already takes into account
close-to-series production conditions. The required
know-how about the function of the products is mastered by our interdisciplinary development teams.
In this context, Fritz Winter is looking for solutions on
highest technical level, with the claim for cost and
technology leadership.
Fritz Winter considers itself as development partner of
its customers. With its great expertise and experience
in the area of brake, engine, hydraulic and special castings, Fritz Winter is perfectly integrated in the process
flow of its customers. This means overall service from
the initial phase to the series production and beyond.
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FUNKE MEDIENGRUPPE GmbH & Co. KGaA
Friedrichstraße 34-38, 45128 Essen
Phone: +49 (0) 800 60 60 760, Fax: +49 (0) 800 60 60 750
E-Mail: leserservice@funkemedien.de, Web: www.funkemedien.de
Sector: Medien, Number of employees: 6.000

FUNKE MEDIENGRUPPE stands for powerful brands
and is on its way to become Germany’s prime media
house that focuses on two business segments: regional
media, as well as women’s magazines and TV guides
and their intelligent digital interlacement.
The portfolio covers regional newspapers (e.g. Westdeutsche Allgemeine Zeitung, Hamburger Abendblatt,
Berliner Morgenpost), advertising papers, women’s
magazines and TV guides (e.g. HÖRZU, TVdigital, BILD
der FRAU, Frau im Spiegel) and numerous regional
websites.
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All over Germany about 1.500 journalists and 4.500
media experts work every day to provide the best news,
stories and services – print and digital. The tremendous
variety of FUNKE’s journalists, media professionals and
products is the unique source of power, ideas, creativity
and inspiration, that builds the foundation for a thriving
company.

FUJITSU
Mies-van-der-Rohe-Straße 8, 80807 München
Phone: +49 (0) 7132 366 1443
E-mail: karriere@ts.fujitsu.com, Web: www.fujitsu.de
Sector: ICT
Employees (worldwide): about 159,000, revenue of Fujitsu Ltd: 4.8 trillion yen (US$ 40 billion)

Fujitsu is the leading provider of information and
communication technology (ICT)-based business
solutions and offers an extensive range of technology
products, solutions and services, from devices such as
laptops, tablets and PCs as well as data center
solutions, services and cloud solutions right through to
outsourcing. Founded in 1935, the company with
currently about 159,000 employees supports customers in more than 100 countries. After a 10-year joint
venture with Siemens, Fujitsu Technology Solutions
which was founded in 2009 has become the European
cornerstone of the Japanese parent company.

Research and Development (R&D) in Germany
In addition to the production, the largest research and
development organization (R&D) outside Japan is
located in Augsburg. More than 1,000 engineers are
employed in the server and storage environment; about
400 developers work in the software and solutions
field. They are in close contact with the production, thus
ensuring a continuous improvement and development
process. The proximity of the production location to
development also pays dividends for customers in
Central Europe, whose variety of demands can be met
in a fast and flexible manner.

IT made in Germany – the Fujitsu factory in Augsburg
The Fujitsu factory in Augsburg is one of the world‘s
most modern production locations for computers and
storage systems and the only remaining PC production
facility in Germany. Over 1,600 employees work in the
factory. The hardware manufactured there is delivered
all over the world.
The Fujitsu factory is the most modern production
facility for IT systems in Europe. In April 2013 it was
presented the Bavarian Quality Award of the Bavarian
Ministry of Economic Affairs, Infrastructure, Transport,
and Technology in the category „Industry“.

Ways of joining Fujitsu Technology Solutions
We have various degrees (dual courses of study) and
apprenticeships in commercial and technical fields to
offer. Our apprenticeship programs not only combine
theory and practice, because thanks to numerous
add-on seminars you obtain an excellent additional
qualification - ideal preparation for working life. More
information is available at www.fujitsu.de/karriere.
We are a company with highly motivated employees,
who participate actively, develop their own individual
strengths and are proud to be a part of Fujitsu.
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Gebrüder Weiss Gesellschaft m.b.H.
Transport und Logistik
Bundesstraße 110, 6923 Lauterach
Phone: +43 (0) 5574 / 696 - 0
E-mail: www.gw-world.com, Web: service@gw-world.com

About Gebrüder Weiss
With some 6,000 employees, 150 company-owned
locations and an annual turnover of 1.28 billion euros
(2015), Gebrüder Weiss is one of Europe's leading
transport and logistics companies. In addition to its
core businesses of land transport, air and sea freight
and logistics, the company also offers a number of
highly specialized industry solutions and runs subsidiaries under the umbrella of Gebrüder Weiss Holding AG
based in Lauterach (Austria). This includes the logistics
consultancy company x|vise, tectraxx (industry specialist for high-tech businesses), inet-logistics (software
solutions for TMS transport management), dicall (communications solutions, market research and training),
Rail Cargo (railway transport) and the Gebrüder Weiss
parcel service GWP, a shareholder in the Austrian company DPD. This bundling of services allows the corporate group to respond quickly and flexibly to customer
needs. Having implemented a variety of environmental,
economic and social initiatives, the family-run company
with a 500-year history is today a pioneer in sustainable business practices.
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GW moves
As the oldest transportation company in the world,
Gebrüder Weiss offers its employees experience and
individuality on an international level (Europe, Asia,
America). Excellent in-house training programs and development opportunities, based on personal strengths
and interests, allow individual career paths in one of the
Best Companies. This creates an environment where
people do more than required and handle their duties
and responsibilities with enthusiasm. Gebrüder Weiss
promotes and supports people who show initiative resulting in exceptional performance and better solutions
for our customers. It is the expertise, the ideas and the
passion of the employees that bring the family owned
business to success. This is one of the reasons why
Gebrüder Weiss have been growing successfully and
continuously for many decades.

Greiner Group
Greinerstraße 70, 4550 Kremsmünster
Phone: +43 7583 7251 60281, Fax: +43 7583 6308
E-mail: lehrling@greiner.at, Web: www.greiner.at, www.greiner-ng.com
Sector: Kunststoff- und Schaumstoffindustrie, Sales revenue: 1.4 billions (BY 2015)
Number of Employees: 9.109 worldwide (there of 1.800 in Austria), Locations: 134 worldwide

Who we are:
The Greiner Group is one of the leading companies in
the plastic and foam industry. Diversification, innovation
and globalization characterize the success of the Group
and provides the basis for continuous growth. Greiner is
active in the packaging, furniture and automotive industries, in the medical technology and life science sectors,
as well as in profile extrusion.
Greiner was founded in 1868 in Germany and 1899
in Austria, and since then has been entirely in family
ownership. Under the roof of Greiner Holding AG (GHO)
Greiner Group is composed of four operating divisions
(Greiner Packaging International, Greiner Bio-One International, Greiner Foam International, Greiner Extrusion
Group). Together, the divisions operate 134 locations
(production and sales sites) around the world.

Ethical Values:
The Greiner Group, with almost 150 years of history,
has become a real global player in the past few years.
This includes also an own Greiner philosophy, which
focuses on the global orientation of the Group, its attractiveness as an employer and service provider, and
excellent conduct.
Sustainability – Respect – Social Responsibility – Fair
trade
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Hermes Fulfilment GmbH
Essener Straße 89, 22419 Hamburg
Phone: +49 40 537 55 - 0, Fax: +49 40 537 54 - 870
Web: www.hermesworld.com/fulfilment
Sector: Logistics
Employees: 5.000

As one of the leading providers in Europe, Hermes
Fulfilment develops international full service e-commerce solutions – carefully tailored to suit your needs
and from one and the same partner. Never mind whether
you are a newcomer to the sector or an established
online retailer – we can either handle all your processes
for you or we can put together our various fulfilment
modules to build an integrated service package that is
ideally matched to the specific needs of your organisation. To ensure that your customers receive an excellent
service, we work in partnership with local service providers who are familiar with the distinctive features of the
market and know how to do business there. We develop
concepts that will grow in line with both your business
and your goals. Our fulfilment solutions are fully scaleable
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and easily adaptable to the needs of a changing business. Whether the warehouse processes involve a high
level of automation or are geared to meet specific
warehousing needs: we put together a package that is
perfectly tailored to your requirements. In this way we
can easily cope with the kind of peak periods that occur
at Christmas or at the start of a fashion season. As part
of the Otto Group and member of the Hermes family,
Hermes Fulfilment brings extensive retail industry experience to our clients. Partnering with us will help you
keep a tight grip on your online shopping business. The
warehousing services are provided from our locations
in Hamburg (Hamburg), Haldensleben (Saxony-Anhalt),
Löhne (North Rhine-Westphalia) and Ohrdruf (Thuringia).
The company headquarters is in Hamburg.

Alfred Kärcher GmbH & Co. KG
Alfred-Kärcher-Str. 28-40, 71364 Winnenden
Phone: +49 7195 14-0, Fax: +49 7195 14-2212
E-Mail: ausbildung@de.kaercher.com, Web: www.kaercher.com

Kärcher is the world’s leading provider of cleaning technology. In 2016, the family-owned enterprise achieved
its highest ever turnover of EUR 2.33 billion in the
company‘s history. With high and ultra-high pressure
washers, vacuums and steam cleaners, home and
garden pumps, sweepers and floor scrubbers, vehicle
washes, cleaning agents, dry ice blasters, drinking and
waste water treatment plants, water dispensers and a
telematics-based fleet management it offers a range of
innovative problem solutions. These include coordinated
products and accessories, along with advice and service.
Alfred Kärcher GmbH & Co. KG employs over 12,000
people in 67 countries and more than 110 subsidiaries. More than 50,000 service centres in all countries
ensure continuous and comprehensive supplies to
customers all over the world. Innovation is the
company’s principal growth factor. Over 90% of its
products have been in existence for five years or less.
More than 950 engineers and technicians are engaged
in designing new problem solutions at the cleaning
equipment manufacturer’s development centres.

applied his inexhaustible creative drive and ingenuity
to finding solutions to technical problems. Yet he never
ignored his responsibility for his employees’ needs and
concerns. That is why the company has always seen
economic success and sustainable development as
going hand in hand. Kärcher invests more than the
average in research and development, in modern
production methods and in high-quality apprenticeships
and in-service training for its employees.
Since more than 35 years Kärcher has carried out over
150 cleaning projects on historic monuments, including the colonnades on St. Peter’s Square in Rome, the
Brandenburg Gate in Berlin, the Statue of Christ in Rio
de Janeiro, the over 3,300-year-old Colossi of Memnon
in Luxor, Upper Egypt, and the US Presidents’ heads
on Mount Rushmore, South Dakota. Cleaning is always
undertaken in cooperation with monument conservationists, restorers and art historians.

Innovation has been a key element of the corporate
culture ever since the company was founded in 1935.
Alfred Kärcher, an engineer with a passion for invention,
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meinUnterricht
a product by K.lab educmedia GmbH
Karl-Marx-Straße 100, 12043 Berlin – Germany
Telephone: +49 (0)30 940 546 35
Email: mitgliederbetreuung@meinUnterricht.de
Industry: Developement of web-based solutions in education

What is meinUnterricht?
meinUnterricht is an online platform supporting educators in their everyday work by helping them to prepare
classes. Teachers can find, collect, organize and
download high quality lesson materials by well-known
publishing houses for all types of schools and subjects.
We clear all rights so teachers who are members of
meinUnterricht can use and distribute the material
amongst their students and focus on their lessons
without having to worry about copyright law.
Our content partners are specialist publishers such as
MedienLB, Friedrich Verlag, RAABE, Vandenhoeck &
Ruprecht, Persen, AOL Verlag and Ernst Klett Sprachen.
Counting more than 200.000 registered members,
meinUnterricht is currently used by about a fourth of all
teachers in Germany.
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How can I start using meinUnterricht?
Everyone can register for meinUnterricht’s free basic
membership. This plan includes up to five downloads
from our content partners. Users with a basic membership can also browse through all materials with a
watermark. For full access without watermarks and
more downloads, users can upgrade to meinUnterricht’s
premium plan.
Register now for free on
www.meinUnterricht.de/schoolgames

Nanu-Nana

Einkaufs- und Verwaltungsgesellschaft mbH & Co. KG
Lange Straße 48, 26122 Oldenburg
Phone: 0441 / 9224 10 , Telefax: 0441 / 9224 196
E-Mail: bewerbung@nanu-nana.de, Web: www.nanu-nana.de
Industry: Giftware

Joachim Hoepp started his unique success story with
the opening of the first store for giftwares and home
accessories in Oldenburg in 1972. The key to success
were and still are our committed and motivated
employees who turn every visit in our stores to a great
experience for our customers.

Within the three years of training you will stay in selected
departments in our head office (e.g. the accounting, the
purchasing or the personnel department). Your apprenticeship will be complemented with in-house lessons
and extensive preparations for the exam. Likewise we
offer longterm asumption and career opportunities.

Because of the increasing number of our stores, the
need of new employees and trainees rises every year.
We are always in search of personalities who are
success-oriented and characters who want to make
our customers happy by the use of their passion and
imagination. Maybe you will soon be one of us?! Due to
our flat hierarchy we offer career opportunities for every
talent – from graduates to professionally experienced
people.
Our employees work independent and persuade with
creativity and good spirits. Trust is the base of our work
together. We are a dynamic ever-expanding company
which blazes with the team spirit of its employees.

Besides of an apprenticeship, we offer a cooperative
study program with perspective! During the practical
phase you can transfer all the theoretical knowledge
into practice in the different departments.
In addition to the apprenticeship and the cooperative
study program in the headquarter, we also train retail
clerks in our stores.

You want to be trained in a commercial job with
promising perspectives or graduate in a cooperative
study program? Then this is the right place for you!
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OBI Group Holding SE & Co. KGaA
Albert-Einstein-Str. 7-9, 42929 Wermelskirchen
Telephone: +49 (0) 2196 / 76-1082, Fax: +49 (0) 2196 / 76-2413
E-Mail: michael.wehrmann@obi.de, Internet: www.obi.de/ausbildung
Sector: Building and Home Improvement Stores
Number of employees: > 42.000

Who we are:
Leading instead of following. That is OBI’s claim.
Always heading on new paths is our recipe for success.
In Germany, we are already the number one among the
Do-It-Yourself stores. In Europe, we belong to the top of
the market. In 11 European countries and in over 570
OBI stores, DIY- enthusiasts can find exactly what they
are looking for. Quality, a wide selection of products,
help and avice. That is, what over 42,000 commited
employees are all pulling together for, every day.
Therefore, OBI offers the best prospects of promotion,
international perspectives and intensive training
programs. We are looking for people leading the way
with us.
Products and Services
OBI stores offer a broad and comprehensive product
range, which, on average, includes 40-60.000 articles
per store. The competent product range covers
gardening, building material and elements, tools,
sanitary and interior decoration. Targeting primarily
private individuals - i.e., families, do-it-yourselfers and
semi-professionals - customers attracted from within
an extensive catchment area will find all they need to
improve their homes.
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Discover OBI
Orange! That‘s OBI, or at least what most people
associate with OBI. But OBI is far more than a color.
Diversity, success and great opportunities for personal
development - that‘s what OBI stands for. Allow us to
convince you: Come step into the fascinating world of
OBI.
Our vision
We all have a great vision: To be - and to remain - the
leading retailer for home improvement in Europe. This
is why we are constantly growing.
Our values
Performance, Respect, Openness and Responsibility.
These give us the possibility of considered cooperation
and a responsible and uniform appearance towards
our customers, colleagues and business partners.

Roland Berger
Sederanger 1, 80538 Munich
Telefon: +49 (0) 89 9230-0, Fax: +49 (0) 89 9230-8202
E-mail: contact@rolandberger.com, Internet: www.rolandberger.com
Industry: Professional Services/consultancy
Employees: 2,400 worldwide

Roland Berger, founded in 1967, is the only leading
global consultancy with German heritage and of
European origin. With 2,400 employees working in 36
countries, we have successful operations in all major
international markets. Our 50 offices are located in the
key global business hubs.
Roland Berger advises major international industry
and service companies as well as public institutions.
Our services cover the entire range of management
consulting from strategic advice to successful implementation: e.g. new leadership and business models;
innovative processes and services; M&A, private equity
and restructuring; and management support on large
infrastructure projects.
Our firm is owned solely by a group of 220 Partners.
We share the conviction that the firm‘s independence
provides the basis for unbiased advice to our clients.

All employees at Roland Berger are committed to our
three core values
• Entrepreneurship – We follow an entrepreneurial
approach and provide creative and pragmatic solutions.
• Excellence – We achieve excellent results and
develop global best practices to ensure measurable
and sustainable success.
• Empathy – We are insightful and responsible
advisors and we contribute to the greater good.
At Roland Berger, we combine sound analyses with
creative strategies that generate real and sustainable
value for the client. We develop and consolidate our
expertise in global Competence Centers that focus on
specific industries and functional issues. We handpick
interdisciplinary teams from these Competence Centers
to develop the best solutions.
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Siemens AG
Werner-von-Siemens-Str. 1, 80333 Munich, Germany
Phone: +49 89 636 00, Fax: +49 89 636 52000
E-mail: contact@siemens.com, Web: www.siemens.de, www.siemens.de/ausbildung
Sector: Metalworking and electrical industry

We are passionate inventors. We power countries,
network cities and make them smarter. Together we
find new ways to prevent malaria and we work on 3D
robots. Furthermore, we develop methods for alternative
energy production, we transport people with 403 kilometers per hour and we help the NASA to explore the
planet Mars.
Our claim is “Ingenuity for life”. In other words, 351.000
colleagues work ambitiously in 203 countries every
day to make the next one even better - namely with
revolutionary inventions in technology with the focus on
electrification, automation and digitalization. As a result,
the Siemens employees generated 83 billion Euro sales
in the financial year 2017.
Digitalization shapes our economy and society from
day to day. Data have become the most important raw
material in these days. Therefore we co-design theses
changes and stay well equipped with our apprenticeships and dual study programs. That is why Siemens
Germany trains over 1500 young talents every year in
around 30 sites and invests about 187 million Euros for
the vocational training in 2017.
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What can be expected from Siemens
Mentoring and inspiration
Our trainers have abundant know-how and carefully
pass this on to our young talents. A friendly work environment and nice colleagues are natural at Siemens.
Personal and individual
We attach great importance that our claims are always
cut to the special requirements of our apprentices and
dual study program students.
Innovative, international, diverse
Exciting projects make sure that the time as a trainee
will be anything but monotonous. The personal diversity
is the engine that teams work better.
Chances of ongoing employment and career opportunities
For Siemens it is important to take on our young talents
to a permanent employment. Furthermore we offer
numerous possibilities for further qualification.
Siemens has never stopped being a start-up due to its
inventiveness, innovation and engineering skills. One
“big idea” is not enough – Siemens has thousands and
it is getting more and more every day.

STRIMgroup AG
Gütschstraße 22, CH-8122 Binz
Phone: +41 43 366 0558
E-mail: office@strimgroup.com, Web: www.strimgroup.com
Sector: Consulting, Training & Development and Services

The STRIM group of companies is a family-run, innovative consulting company and stands for visionarypioneering and implementation-support strategy
consulting. The company was founded in 1997 in
Mannheim, Germany and expanded into Switzerland ten
years later. The headquarters has since been in Binz,
canton of Zurich.
A clear focus is the key to every successful corporate
strategy. Ultimately, the success of a strategy is defined
by its implementation. And because of this, STRIM keeps
an eye on both. Development of an effective strategy and
commitment to successful implementation, from a single
source - this approach is what makes STRIM unique. We
provide the critical link between strategy development
and implementation. By continuously aligning operational
results during implementation with strategic benchmarks
identified during strategy development, we establish an
efficient feedback cycle, which is in line with our management sphere system.
As innovative high-end consultants, we operate in our visionary-pioneering component primarily by analyzing
and developing new business models – STRIMgroup
AG. This means we develop and implement convincing
solutions to problems by including detailed analyses as
well as insights gained from applied sciences (evidencebased management).

Our implementation-support component is covered
by our Academy. Here we utilize our proven learning fieldoriented methodology - STRIMacademy. This means
that we promote the exchange of experiences with other
companies, deduce recommendations for actions with
tangible anticipated consequences for our customers
and evaluate the success of implementation. Our customers and target groups are international corporations, as
well as small and medium-sized enterprises belonging
mostly to the following sectors of industry: chemistry and
pharmaceuticals, financial services, energy supply, trade,
transport & logistics, and automobile & suppliers.
We achieve our unique selling points and features
as follows:
We apply the results of the strategy formulation directly to the implementation process, then measure the
results of the implementation and from these we derive
any necessary adjustments of the strategy. Thereby
we close the “strategic gap” between strategy development and operative implementation. Both of these
are logically connected. We connect a market- and key
performance indicator-based view to a resource- and
value-based view. We incorporate topics of consulting,
development, and services into one all-encompassing
solution. In this way, we significantly improve the chances
for success when implementing strategies.
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Techniker Krankenkasse
Bramfelder Straße 140, 22305 Hamburg
Phone: + 49 (0) 40 - 69 09-0, Fax: + 49 (0) 40 - 69 09-18 00
E-Mail: service@tk.de, Web address: www.tk.de
Industry: Statutory health insurance
Number of employees: 14,000 (14 November 2017), 2017 budget: 33 billion euros

Who we are
Techniker is one of the most progressive and efficient
health insurance funds. It represents the interests of
around 10 million insurees and campaigns for a highperformance health system that can be financed
sustainably and is based on competition. TK guarantees
its insurees access to high-quality medical care and
innovations - all on a non-profit basis.
What we have to offer
You can’t be Germany’s best health insurance fund
(source: Focus Money) unless you have the best
employees. They are the ones who secure Techniker’s
future, that we are certain of.
At Techniker, we have supported our employees’ personal development and careers for more than 125 years.
Every day, about 14,000 TK employees at over 200
locations take part in designing Germany’s health care
system and provide help and advice to our insurees.
Around the clock and always friendly. They are the
ones who have made Techniker Krankenkasse, with its
long tradition and company history, what it is today:
One of the country’s most important health insurance
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funds. Excellent service is our priority - a job with great
responsibility for each employee. Our expert teams
do all they can to be among those taking the lead
and to ensure the best medical care possible for our
customers.
Our employees’ expertise is the key to our success.
Excellent training and a management development
programme with a focus on practical aspects ensure
the high quality of TK’s young professionals. Techniker
relies on individual, continuing professional training in
line with the principle of “encouragement and challenge”. In addition, we offer a healthy work environment
and numerous benefits. Our reward is our employees’
loyalty and their high level of satisfaction. Our most
recent employee survey showed indeed that nine out of
ten employees are very happy with Techniker as their
employer.

Technik-LPE GmbH
Friedrichsdorfer Landstraße 64, 69412 Eberbach
Phone: +49 (0)6271 9446501, Fax: +49 (0)6271 9446502
E-mail: info@technik-lpe.com, Web: www.technik-lpe.de
Sector: Solutions and resources for education

Who we are:
Technik-LPE GmbH has been developing and distributing
state-of-the-art media for technology education and
science in schools and universities for more than 30
years.
We create fascinating learning experiences and
atmospheres with modern media like humanoid robots,
educational sets from LEGO Education and Makeblock,
data logging systems with BYOD features and fischertechnik school construction kits – new challenges and
practical experiences guaranteed which always meet
your curricula needs.
Our didactic materials also take the needs of teachers
into consideration who do not have a technical background.

Our vision: Inspire with Technology
Together with our partners from science, business and
education, our objective is to inspire young people for
science and technology. Therefore, we support STEM
initiatives such as „Girls‘ Day“ or „Technology Day“,
launch new ones, support and organize competitions,
organize workshops on fairs and events and work
closely with museums, organizations, foundations,
parents and support associations.
Our philosophy: We take technology into schools.
NAO - the humanoid robot • LEGO Education •
Makeblock • state of the art data logging • 3D printing
• UMT

Our mission: Easy access to STEM education for
everybody
Technological progress evolves rapidly – LPE helps to
keep up!
We organize teacher trainings, workshops for children
and adults, support the installation of centers of
excellence and extracurricular learning sites. They are
a meeting place for teachers, students and parents in
order to promote easy access to a hands-on technological and scientific education.
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UNICUM GmbH & Co. KG
Ferdinandstraße 13, 44789 Bochum
Phone: +49 (0) 234 / 96 151 - 0, Fax: +49 (0) 234 / 96 151 - 11
E-mail: info@unicum.com, Web: www.UNICUM-Abi.de
Sector: publishing, media
Number of employees: about 55

UNICUM and its media
Our credo: UNICUM considers itself as a quality brand
for intelligent communication with the youth. UNICUM
has come a long way since its establishment as a
nationwide university magazine in 1983 to become a
successful media company. Our magazines and our
Internet service reach budding high school graduates,
students and young academics throughout Germany.
The crux of our message is: We take the living and
learning situation of our readers and users seriously.
We accompany them through the exciting phases of life
and offer them benefits, guidance, entertainment and
forums to exchange ideas.
Magazines:
• UNICUM – The nationwide university magazine
• UNICUM ABI – The nationwide student magazine
• UNICUM ABI Zukunftsweiser – The guide for future
high school graduates
• UNICUM BERUF – The magazine for career entry and
advancement
• UNICUM BERUF Zukunftsweiser - The guide for
career entry in STEM industries
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Online media:
UNICUM-Abi.de, UNICUM.de, UNICUM Karrierezentrum,
UNICHECK, UNIkuscheln.de, UNICUM Shop
The UNICUM group of companies
In addition to the publishing company, four other
companies are part of the UNICUM group. Unicum
Marketing GmbH considers itself as a full-service
advertising agency with special expertise in below-theline marketing domains, i. e., promotion campaigns,
guerrilla marketing etc.
With UNICUM Wundertüte, Unicum Marketing
GmbH is responsible for one of the largest nationwide
university sampling campaign.
As a fashion and merchandising agency, UNICUM
Merchandising GmbH supplies schools and universities with fabric and all types of merchandising items.
UNICUM Stiftung is a non-profit foundation, promoting
young people on their way into working life.
UNICUM Digital is the specialist in web development,
including conception, layout and SEO measures.
With UNICUM TV, the largest network of digital information screens at German universities belongs to our
group of companies.

VerVieVas – Einfach Video Erklären
A brand of BraCe Communications GmbH
Schottenfeldgasse 69/3.2, 1070 Wien
Phone: +43 (0) 1 / 30 50 711
E-mail: hello@vervievas.com, Web: www.vervievas.com
Sector: Media / video-communication / explaining complex topics, employees: 30

Ver? (Who?)
VerVieVas is the explainer video production company
from Vienna.
Its creative team has precisely the right mix of people
and ideas needed to produce explainer videos and infographics with love. The team transforms complex or
dull content into clear messages that are to the point!
Customers of VerVieVas include innovative start-ups,
large companies such as HEAD and Erste Group, and
public organisations.
VerVieVas videos are used for online marketing, for
internal communications and at events in more than 20
countries throughout Europe, North and South America,
and Asia!
Vie? (How?)
Whether it’s about complex correlations, technical
operations or sensitive educational issues, VerVieVas

videos explain in just 1-2 minutes what a product or
company does or can do. Using an interplay of
spoken narration and animated images, information can
be communicated more effectively. Because:
• VerVieVas drawings or sketches give the viewer the
feeling of simplicity and inspire confidence.
• VerVieVas videos attract attention and entertain. This
way you can remember things better.
In short, no matter what the topic is, VerVieVas explainer
videos get the point across!
Vaaaas? Huh? (What?)
Yes: Explainer videos! Whether needed for corporate
communication, social media, newsletters or communication within the company, the use of explainer
videos has (almost) no limits. So, see for yourself:
www.vervievas.com
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voestalpine AG
voestalpine-Straße 1, 4020 Linz
Phone: +43 (0) 50 304 / 15-20 90
E-mail: info@voestalpine.com, Web: www.voestalpine.com
Sector: steel production and processing
Number of employees: ~ 50.000 (BJ 2016/17), Turnover: EUR 11,3 billion (BJ 2016/17)

Who we are:
In its business segments, voestalpine is a globally leading technology and capital goods group with a unique
combination of material and processing expertise.
With its top-quality products and system solutions using
steel and other metals, it is one of the leading partners to the automotive and consumer goods industries
in Europe and to the oil and gas industries worldwide.
voestalpine has around 500 Group companies and
locations in more than 50 countries and has been listed
on the Vienna Stock Exchange since 1995.
The basis of our success:
Our employees in more than 50 countries make us
what we are: quality and global market leader in many
sectors. We work with commitment and expertise
on innovations, new materials, and new products,
providing our customers with better and faster
solutions. The opportunity to be co-creating partners
in their sector and the excellent continuing education
opportunities make us an attractive employer for
everyone – from apprentices to managers.
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Highlights of voestalpine:
• The partner of choice worldwide for sophisticated
product solutions involving steel
• Focus on strategic markets with the highest
technology and quality requirements; mobility and
energy as long-term growth industries
• More than half of all employees and more than one
third of all apprentices currently outside of Austria
• For many years, the most research-intensive
indus-trial enterprise in Austria; currently, around
150 collaborative research and development
prjects with scientific partners in 21 countries are
underway
• Long-term partnerships with customers, suppliers,
and R&D institutions as a key for innovation

whatchado GmbH
Möllwaldplatz 4/39, A-1040, Vienna
Phone: +43 (0)699 10924268
E-mail: hi@whatchado.com, Web: www.whatchado.com
Sector: Internet and Telecommunications, Employees: 50 (October 2017)

What is whatchado?
whatchado is „The Handbook of Life Stories“. On our
website www.whatchado.com, you will find short video
stories of people who talk about their job, their professional background, and their life by answering 7 standardized questions. The idea of our videos is to inspire
people young and old who are seeking guidance on
what to do with their lives.
Visitors of the website can either search for specific jobs
or companies, or complete what we call “whatchado
matching”. Within the whatchado matching framework,
the user answers 14 simple questions regarding their
interests. Based on these, whatchado will recommend
video stories of people who share similar interests. The
14 questions have been developed over several years
and focus on the interests and expectations of the
interviewee, like what working hours they find most
suitable, or if they’d want to travel regularly for work.
By matching seekers and interviewees through their
interests, we inspire people to find their calling and
show them how day-to-day work really looks like within
different jobs and industries.

whatchado has already collected several thousand
video stories, ranging from the apprentice in the bakery
shop next door and a switchyard engineer at the National Railway Company, to a TV show host or a politician
at the Austrian Parliament.
What does whatchado want to achieve?
We collect faces, stories, and careers from all job categories and all walks of life. Our vision is to become the
handbook of life stories, to be a mentor for all people
who don’t exactly know what they want to do with their
lives. We want to inspire every person, regardless of
their age, gender, religion, and origin to be more than
they think they can become and show them what they
can achieve in life.
Who are the people behind whatchado?
whatchado was founded by two young Austrians with
Persian roots, who have known each other since school
and who both love to ask people about their lives and
stories. Today, a young team from more than 10 different nationalities has gathered around them, united by
a common goal: to show young people the possibilities
in life through inspiring stories.
Get inspired: www.whatchado.com
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Zürich Versicherungs-Aktiengesellschaft
Schwarzenbergplatz 15, 1010 Vienna
Telefon: Service-Center: 08000 808080 / Direkt: +43-1-50125-0
E-Mail: service@at.zurich.com, Web: www.zurich.at, www.zurich-connect.at
Twitter: twitter.com/zurich_at, Facebook: www.facebook.com/zurichoesterreich/

About us
Zürich Versicherungs-Aktiengesellschaft is part of Zurich
Insurance Group AG, a global insurance corporation.
The brand name of Zürich Versicherungs-Aktiengesellschaft is Zurich. Our insurance company is one of
the biggest in Austria and owns the brands Zurich and
Zurich Connect.
With about 1,200 employees in Austria, we serve about
700,000 customers. We have received a lot of awards
for our products and services as well as for our employer
brand.
For those who really love
We insure people and companies. We offer insurance
coverage and provision products for our customers, an
explanation is found below. We care about customer
satisfaction. It is our aspiration to provide easy access
to information and to give professional advice to our
customers. Therefore, training and job-education is very
important to us.
Insurance for cars, apartments and everyday life
We offer insurance for everything people need and want
to protect in their daily lives. You can insure your car,
your apartment or your house. We also provide support
after severe accidents and court disputes.
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Life insurances
The purpose of life insurances is protection: For the
family when someone dies, or for yourself when you
retire. We offer many different kinds of life insurances.
You can take out insurance for yourself as a private person. And companies can take out insurance for their
employees.
Insurances for companies
We offer insurances for small, medium and large enterprises. From power plants to hairdressers, from global
corporations to tiny companies. Every enterprise needs
a different kind of insurance. We have the right solution
for almost every need. In this way, we ensure that our
customers worry less about their company.
We take care of society and communities
Zurich is a responsible and sustainable company. We
care about the world we live and work in. We support
organizations which help disadvantaged people, in
particular those who help children and adolescents.

Reintalstraße 48a, 8075 Hart bei Graz
Telefon: +43 (0) 316 / 49 33 77 - 0, Fax: +43 (0) 316 / 49 33 77 - 30
E-Mail: info@freyspiel.at, www.freyspiel.at

